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8.00am Registration and networking refreshments 
 

8.45am Chairman’s opening remarks 
 

Adam Roberts, South Asia bureau chief, The Economist 
 

9.15am Opening keynote: in conversation with India’s leadership  
 

In March 2015, finance minister Arun Jaitley presented the first full budget of a 

government elected with a mandate to slash red tape and boost growth. How will 

Mr Jaitley deliver on this over the next year? 
 

This keynote will explore what has changed after Mr Modi’s first year in office, and 

the changes ahead that India so urgently needs. 
 

Speaker 

Arun Jaitley, minister of finance, Government of India 
 

Moderator 

Adam Roberts, South Asia bureau chief, The Economist 
 

9.45am What business still needs: foreign companies speak  
 

Foreign firms power growth in India by supplying vital capital, boosting competition 

and importing best practices from around the world. But doing business in India is 

not for the faint-hearted. It requires working around corruption, cumbersome 

bureaucracy and complicated restrictions on investment. 
 

When Mr Modi came to power a year ago, foreign firms were among those most 

encouraged by his pro-growth, pro-business reputation. His administration has 

ambitiously pledged to raise India’s ease of doing business ranking from 142nd to 

the top 50 in just a couple of years. Hope remains that this is possible. But to keep 

sentiment high, there is a growing urgency for Mr Modi to deliver on his promises to 

improve the climate for foreign business. 
 

This session gathers leaders of foreign businesses in India to discuss what the new 

government can do to continue nurturing foreign investors and business sentiment. 
 

• How can the Modi administration deliver on its bold promises—from 

increasing ease of doing business to making it easier for firms to raise 

capital—to improve the climate for foreign investment? 

• Which of Mr Modi’s pledges to foreign investors in India need to be 

addressed most urgently? 

• What opportunities do the speakers see for foreign businesses over the next 

five years? 
 

Panellists 

Jay Chen, chief executive officer, Huawei India 

Juvencio Maeztu, chief executive officer, IKEA India 

Ananth Venkat, managing director and regional head of corporate and 

institutional clients, South Asia, Standard Chartered Bank 
 

Moderator 

John O’Sullivan, South Asia business and finance correspondent, The Economist 
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10.35am Networking refreshment break 

 

11.05am What business still needs: Indian companies speak 

 

India Inc. was hopeful when Prime Minister Modi came to power. For years, the 

country fared poorly on the World Bank’s ease of doing business rankings, but 

the Modi administration has pledged to fix that quickly. As Mr Modi’s political 

capital continues to grow, many are optimistic that this will be possible: he 

retains a significant ability to guide reforms, given the abject condition of the 

opposition Congress party and weaker regional rivals.  

 

But others’ patience is wearing thin. To keep sentiment high, Mr Modi must 

deliver promised improvement to the climate for India’s weighty domestic firms 

and its increasingly influential entrepreneurs. This session will gather Indian 

business leaders to discuss how the new government can keep nurturing the 

confidence of home-grown businesses. 

 

• How can the Modi administration deliver on its bold promises to 

improve the climate for India’s domestic firms? 

• As Modi forges greater ties abroad, how can the government make it 

easier for India to invest in itself rather than relying on foreign input? 

• What opportunities do the speakers see for domestic firms over the next 

five years? 

 

Opening interview 

Rahul Bajaj, chairman, Bajaj Auto and head, Bajaj Group 

 

Panellists 

Kiran Mazumdar-Shaw, chairperson and managing director, Biocon  

Prashant Ruia, director, Essar Group 

Ravi Kailas, chairman and chief executive officer, Mytrah Energy 

Hemant Kanoria, chairman and managing director, Srei Infrastructure Finance 

 

Moderator 

Charles Goddard, editorial director, Asia-Pacific, The Economist Intelligence Unit 

 

12.15pm Building corporate leaders for tomorrow 

 

Speaker 

Kumar Mangalam Birla, chairman, Aditya Birla Group 

 

Moderator 

Charles Goddard, editorial director, Asia-Pacific, The Economist Intelligence Unit 

 

12.35pm Networking luncheon 
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1.50pm India and the world 

 

Under the Modi administration, India has seen perhaps its most striking change in 

international perception. Mr Modi and his government have made an effort to tap 

the large, wealthy and increasingly influential Indian diaspora to promote closer 

diplomatic ties and more investment in India. At the same time, at home they have 

fostered a new openness towards investors and tourists. The Indian diaspora in 

America has an especially important role to play: of over 3m Indian-Americans, 

many are wealthy, educated and influential in government, politics and business. 

 

Mr Modi has also thrown himself into international affairs with unexpected vigour. 

Focused on raising capital, bringing in technology and increasing India’s influence 

abroad, his visits to Japan, Australia, China, Europe and much of his immediate 

neighbourhood reflect an unusual degree of activism. India is also growing closer 

to America, some say to strengthen its economy and military capacity. Yet doubts 

remain about how Mr Modi’s international advocacy for India relates to his 

government’s promises of results at home. 

 

• Given Mr Modi’s extremely active foreign policy in his first year, what can 

we infer about India’s ambitions on the world stage? What results has his 

advocacy actually produced? 

• What are the domestic consequences and opportunities involved in 

increasing ties to the 25 million people of Indian origin abroad? 

• What can we make of Mr Modi’s push for cross-border energy deals, more 

military spending and increased defence manufacturing? 

• Is Mr Modi shifting India’s stance to be more pro-Western, or trying to 

create space between West and East? What should we think of his making 

overtures to China while at the same time openly balancing against it? 

 

Panellists 

Rakeshh Gupta, president, AMAS Investments, Hinduja Group 

Rudra Chaudhuri, senior lecturer, South Asian security and strategic studies, King’s 

College London  

Suhasini Haidar, diplomatic affairs editor, The Hindu  

 

Moderator 

Adam Roberts, South Asia bureau chief, The Economist 

 

P
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2.30pm Technology, innovation and better government 

 

Prime Minister Modi is a huge technophile, and with more Indians online than ever 

before, he is cleverly using technology in government to promote rapid changes. 

Under his watch, India is racing to build new digital capacity on a scale unseen 

elsewhere. The Digital India initiative aims to transform India into a digitally 

empowered society and a knowledge economy. At the same time, Mr Modi is 

proposing to build 100 new “smart cities” across the country and a national fibre-

optic network to get every village online. Meanwhile, a boom in tech companies, 

especially those offering retail via smartphone, is changing how urban Indians 

expect to interact with business and government. 

 

Mr Modi has supported the Aadhaar system, the world’s largest biometric 

database, to give more Indians access to financial and social services and to 

roll out the world’s biggest cash-transfer system. The government’s use of 

mobile-phone applications and Aadhaar is making teachers, bureaucrats and 

other government employees more accountable. 

 

• How will Aadhaar, a database of biometric information on more than 

700m Indians, increase accountability and improve the performance 

of civil servants and teachers? 

• What will be the impact of Aadhaar and the Digital India initiative on 

corruption and India’s business climate? 

• How can the power of mobile help new businesses flourish, and 

improve the way ordinary Indians interact with their governments? 

• What else will the prime minister’s Digital India and Smart City initiatives 

do to transform life and business in India? 

 

Opening interview 

Ravi Shankar Prasad, minister of communications and information technology, 

Government of India 

 

Panellists 

Srivatsa Krishna, secretary, e-governance, and chairman, Karnataka Urban 

Infrastructure Development and Finance Corporation, Government of 

Karnataka, India 

Rajendra Singh Pawar, chairman and co-founder, NIIT Group and founder, NIIT 

University 

Parminder Singh, managing director, South-East Asia, India, Middle East and 

North Africa region, Twitter 

 

Moderator 

Adam Roberts, South Asia bureau chief, The Economist 
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3.20pm New frontiers in Indian e-commerce 

 

Presenter 

Ananth Narayanan, chief executive officer, Myntra  

 

Moderator 

Adam Roberts, South Asia bureau chief, The Economist 

 

3.40pm Networking refreshment break 

 

4.10pm In conversation with Rohini Nilekani  

 

To manage India’s population of nearly 1.3 billion—nearly one-sixth of the world’s 

people—which is driven by a deep urban–rural social divide, the Modi 

administration aims to radically improve social conditions. Its projects promise to 

end open defecation, ensure decent housing for everyone, and guarantee 

unbroken supplies of electricity and drinking water, all within the next five to ten 

years. A national hygiene campaign, which most notably aims to restore the 

polluted River Ganges (and Mr Modi’s constituency, Varanasi), is intended to 

improve public health and make India more attractive as a tourist destination. 

Moreover, the administration has launched a laudable campaign to improve the 

safety of women, especially girls, in an attempt to address some of the worst 

violence and discrimination on the planet.  

 

Rohini Nilekani is the founder-chairperson of Arghyam, a grant-making foundation 

that helps implement groundwater and sanitation projects in India. Following on 

from The Economist’s assessment of Mr Modi’s many social promises, Ms Nilekani 

joins us to offer an NGO leader’s perspective on current changes, and to discuss 

what is still needed for the benefit of Indian society in coming years. 

 

Speaker 

Rohini Nilekani, founder-chairperson, Arghyam 

 

Moderator 

Adam Roberts, South Asia bureau chief, The Economist 
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4.40pm Economic policy and the quest for growth 

 

India has made great economic gains since the 2013 downturn under the previous 

government. New official data already suggests that India’s GDP growth is 

outstripping China’s. Though such data is subject to doubt, the IMF and other 

observers still predict that it will soon reflect the truth. This makes India the fastest-

growing large economy in the world, and the government aims for continued 

expansion of 7% to 8% annually. 

 

Much of the optimism for India’s economic outlook is the result of rising confidence 

that comes from better monetary policy and improvements in general 

macroeconomic management. It is boosted by faith in Mr Modi: having built high 

expectations of reform, he has gotten some of the most important efforts 

underway, shifting spending from the centre to the states and moving to reform 

GST and other taxes. 

 

Remaining promises include those for more responsive bureaucracy, less red tape, 

a predictable tax regime and pro-business policies that promote manufacturing 

and job creation. Mr Modi has spoken of creating a single market in India by 

changing tax rules, loosening labour laws and making it easier to buy land. In the 

realm of infrastructure, a series of reforms are in store to modernise India’s massive 

railway network over the next five years. 

 

In many areas, Mr Modi has already been able to show sharp improvements. 

However, there are worries about institutional capacity to implement changes, as 

relatively little progress has yet been made on deeper structural reforms. 

 

• How is the Modi administration delivering on its promise of development, 

jobs and rapid growth? 

• Is the government’s incremental approach to reform, in preference to big, 

bold strokes, working well? 

• As it promotes the Make in India initiative, is the government successfully 

creating an environment that encourages manufacturers? What does its 

track record say about its commitment to reform? 

• With a small share of manufacturing as part of its overall economy, how is 

India’s growth rate outpacing China’s? What are the projections for future 

GDP growth? Is India becoming a market-based economy? 

 

Panellists 

Arvind Subramanian, chief economic adviser, ministry of finance, Government of 

India 

Rajiv Lall, executive chairman, IDFC  

Isher Judge Ahluwalia, chairperson, Indian Council for Research on International 

Economic Relations  

S. S. Mundra, deputy governor, Reserve Bank of India 

 

Moderator 

John O’Sullivan, South Asia business and finance correspondent, The Economist 
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5.30pm In conversation with the commerce and industry minister  

 

India has a rare opportunity to become the world’s most dynamic big economy—

but first it must shed the legacy of counterproductive industry policy. We ask the 

commerce and industry minister to set out her vision for India’s economic growth 

and future prosperity. 

 

Speaker 

Nirmala Sitharaman, minister of state (independent charge), ministry of commerce 

and industry, Government of India 

 

Moderator 

Charles Goddard, editorial director, Asia-Pacific, The Economist Intelligence Unit 

 

5.50pm  

 

Chairman’s closing remarks 

 

Adam Roberts, South Asia bureau chief, The Economist 

 

5.55pm Networking cocktails 

  

 


